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Candidates are required to give their answers in their
own words as far as practicable.

1. Answer any ten questions: 1x10=10
@~ wifl @ea Teq s ¢

a) Which marketing concept holds that consumer
will favour those products which are widely
available and low in cost?

@I @ ot e SIS ot o1 st
AW A @] FATCIE SofeTa G WIS T ?

b) Is there any difference between need and demand
in marketing?

foter Bifawt @ ArEIeEE T @ oAy g

¢) Which marketing environment is uncontrollable?

(I oo sifgaee Fmgediee
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d)

g)

h)

i)

k)

What will be the first stage of Consumer Buying
Decision process?

(oiel wrE e afee aow /i <62
What is Information Marketing?

oY fetee v e

What is Market Segmentation?

qrela e e

What do you mean by Target Market?

T A 600 D @R2
What is person marketing?

e o e

Which one can be offered to someone to satisfy

a need or a want?

I 9T (G RIS Al STeF GBI &) TS
MR (FCo AT ?

Give one example of umbrella branding.

Be! JANFAEF G0 THIEIS 7S |

Which stage of product life cycle enables rapid
market acceptance and substential profit
improvement?

A GIRAGCE (Fie AR wo AGE A2
8 SIS e T A ?
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D

Which marketing activity is known as "Silent
Salesman"?

I ol fie S RSt 2ot ffafoe e

m) What is 'Push strategy'?
CooTl (It b2

n) What is 'Use Net'?
BTG-(+5 5 e

0) When does customer dissatisfaction occur?
T IR TS L (372

Answer any five questions : 2x5=10

@I 2iofb dred Ted wie ¢

a) Mention two features of maturity stage in product
life cycle.
AR GIRAbE ARSFeR AR 4o @RE e
R

b) What do you mean by marketing intermediaries?
Rl ST eI (2

c) Define Product-Line.
SHel-XA IeifEre T4

d) What is Green Marketing?
e fote Fi2

e) What is DAGMAR?
DAGMAR %?
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f) What do you mean by Societal Marketing
concept?
A Feteler dell w0 @i
g) How do you narrate B2C sales?
ofyl Frei@ B2C @ aefal Facae
h) What is family branding?
Afzss T Fie
Answer any two questions : 5x2=10

@I 7o s T wie ¢

a) Distinguish between marketing and selling.
fiele ¢ Repae ey #1991

b) Discuss the factors in determining promotion
strategies.
AR (T [y Rl el 54|

c) The main activities of target marketing are
S-T-P. Discuss.
o7 FolelCet @il SRS 251 S-T-P, Wcetbel 41|

Answer any one question: 10x1=10

-G @6 AT Teh nie ¢

a) Explain the strategies of Pricing.
wIS-fEEeR (@l SiEba 9|
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b) "Branding is more than a service and a safeguard
to the consumers"—Explain in brief.

“ofteia AN G AR GR ARTWE AT
(AF @ Fg 17 FCw R

c) Discuss the major factors influencing consumer

behaviour.
(STSME IHAIE deifie I a4 Fdef
SIGITIEEl
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